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/ OBJECTIVES

The objective is ensure consistent presentation and 
standards across the experience to help ensure the 
integrity of the design and to keep a consistent 
voice and style for each set of pages.

/ PURPOSE & OBJECTIVES 

/ PURPOSE

The purpose of this document is to establish page-
level content strategies that inform the flow of 
content of each page type. It includes general 
guidance around usage, style, and voice and tone, 
as well as page- and component-specific guidance 
for authoring content. Use this guide as a writing 
reference for the new templates in conjunction with 
the Style Guide and A. Hospital Brand Guidelines.

/ DELIVERABLE

This Content Strategy Playbook.
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CONTENT:

Voice & Tone

Style & Usage


Editorial Information
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/ A. HOSPITAL BRAND PERSONALITY 

DESIGN:

Look & Feel


Visual Elements

Imagery

Consumer

KNOW ME
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/ VOICE & TONE
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Voice is a balancing act that 
simultaneously positions A. Hospital 
within a larger spectrum that our 
audiences will experience digitally.


Voice is how A. Hospital speaks to its 
audiences. Tone is how it feels. Taken 
together, they are an expression of the 
A. Hospital brand personality. 


The accompanying experience filter and 
voice scale is a way of thinking about the 
process by positioning brand personality 
attributes between opposing, but valid, 
options. 


/ VOICE & TONE
66
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/ VOICE EXPERIENCE FILTER

A. Hospital Children’s research hospital needs a brand personality and voice that appeals not only the the 
intellect of our audiences, but also, given the mission of A. Hospital and the nature of the results that our 
research drives, it also needs to appeal to their emotion.

Rational Emotional
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/ A. HOSPITAL RESEARCH VOICE & TONE VISUALIZED
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/ VOICE SCALE

Not Here A. Hospital Research

Voice & Tone

Not Here

Certain

Stiff

Firm


Involved

Uniform

RATIONAL

Knowledgeable


Rigorous 

Intuitive


Clear

Consistent


Wise

Pliable

Easy


Simple

Unorthodox

Remote

Singular


Predisposed

Sympathetic 


Removed

EMOTIONAL

Authentic

Engaging


Motivational

Compassionate


Dedicated

Carefree

Distant


Exhorting

Commiserative


Zealous
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/ EXAMPLE: BEFORE AND AFTER

To show an example of the voice & tone in 
action, we took some live content from the 
research site and applied not only the 
voice & tone, but also the general 
guidelines for digital writing (see appendix 
below) to show a before and after view of 
what content could be on the site.

The example chosen was drawn from the 
UX designs that have already been 
reviewed to make it familiar. In this case, 
we used the opening of the research 
section from the Bikoff lab.

• We broke the paragraphs up into 
more scannable portions to make it 
more clear and engaging


• We tightened the language to make 
it more authentic and 
knowledgeable


• These, taken together, also make 
the content more intuitive and 
consistent
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BEFORE 


The circuits directly tasked with controlling limb movement are located in 
the spinal cord, where diverse collections of interneurons receive input 
from sensory and descending systems to control motor neuron firing. 
Despite their critical role in influencing movement, we know little about 
the functional organization of these interneurons and how they govern 
precise patterns of motor output. Our work takes advantage of the 
genetic accessibility of mice to dissect the identity and circuitry of spinal 
interneurons, with the goal of understanding how they interact with 
sensory input and descending systems in the brain to control movement. 
The lab focuses on three general research questions:


I. Cell-type diversity in the nervous system


Understanding the functional organization of the nervous system relies in 
part on defining the diversity and identity of neuronal cell types that form 
the building blocks of neural circuits. Our prior work has focused on the 
cardinal class of spinal V1 interneurons, which are the largest inhibitory 
population in the ventral spinal cord, and are known to play key roles in 
coordinating flexion/extension movement and regulating locomotor 
speed. We found that the V1 class contains dozens of candidate cell 
types that differ in their molecular identity, position, and physiology. In 
ongoing work, we are employing single-cell genomic and computational 
approaches to further define the identity and gene regulatory networks 
that specify these different interneuron cell types.

/ EXAMPLE
AFTER 


The circuits that control limb movement are located in the spinal cord, 
where diverse collections of interneurons receive sensory and descending 
system input to control motor neuron firing. Despite their critical role we 
know little about the their organization how they govern precise patterns 
of motor output. 


Our work takes advantage of the genetic accessibility of mice to dissect 
the identity and circuitry of spinal interneurons. Our goal is to understand 
how they interact with sensory input and descending systems in the brain 
to control movement. 


The lab focuses on three general research questions:


I. Cell-type diversity in the nervous system


Understanding the functional organization of the nervous system relies 
on defining the neuronal cell types that are the building blocks of neural 
circuits. 


We have focused on the cardinal class of spinal V1 interneurons—the 
largest inhibitory population in the ventral spinal cord. These play key 
roles in coordinating flexion/extension movement and regulating 
locomotor speed. 


We found that the V1 class contains dozens of candidate cell types that 
differ in their molecular identity, position, and physiology. Now, we are 
employing single-cell genomic and computational approaches to further 
define the identity and gene regulatory networks that specify these 
different interneuron cell types.
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/ SPRINT 1 — MVP GROUNDING 

RESEARCH 
HOME

CONTACT

USCAREERSLAB 

LANDING
WHY A. 

HOSPITAL

LAB 
LANDING

LAB 
LANDING

LAB DETAIL

SPRINT 1

SPRINT 2+

KEY



Within each template or page type, there is some 
flexibility to re-order components on the page 
subject to governance.


However, certain rules should always apply:


• The header should always appear at the top of 
any giving page


• The footer navigation should alway appear at 
the bottom of the page


• Any Hero Image and message or Hero Video 
should be the first thing on the body of the 
page


• The Hero should be followed by any overview 
information (e.g., Lab Overview)


• Within the body of the page after these 
components, certain flexibility can be 
introduced subject to governance and 
approvals

/ TEMPLATE FLEXIBILITY
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/ HOMEPAGE

AUDIENCES

WHAT IT IS

The A. Hospital Children’s Research Hospital homepage will act as the welcome to the Research digital 
experience. It should prove a clear overview of the Research Hospital and its mission, while allowing users 
quick links and avenues to important content throughout the experience.

FEATURES

• Video introduction to A. Hospital Children’s 

Research hospital


• Ability to quickly locate a particular lab


• High-level overview of the A. Hospital value 

proposition to researchers and other audiences


• Research opportunities overview


• Introduction to Memphis as a potential home

DEPENDENCIES

• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Foundational Taxonomy for Tagging


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

Video Introduction

Find a Lab

A. Hospital Value Prop

Research Opportunities

About Memphis

Feature Research(ers)

A. Hospital News Highlights

Regional Content Info

Department & Divisions
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General Public, PIs, Senior Researchers. 

Junior Researchers
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Note: The Feature Backlog provides a full list of potential future considerations
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1. Hero: Video Welcome and Explainer


2. Find a Lab


3. Unique Value Proposition Component


4. Careers Component


5. Facilities Component

/ STORY PRIORITY GUIDE
1

2

3

17
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LOGO

A. Hospital

A. Hospital

A. Hospital

A. Hospital

Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 5 


may be available
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1. Hero: Video Welcome and Explainer


2. Find a Lab


3. Unique Value Proposition Component


4. Careers Component


5. Facilities Component

/ STORY PRIORITY GUIDE
4

5
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Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 5 


may be available

A. Hospital
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1. Introduction video should provide an overview 
of A. Hospital Research. It should strive to be 
two minutes or less


2. Title should be written in Title Case with a 
maximum character count of 50 characters


3. Optional subheading should be written in 
sentence case with a maximum character 
count of 100 characters

1. / HOMEPAGE: HERO

  U
X 

D
ep

ar
tm

en
t  

 / 
  C

on
te

nt
   

/  
 F

eb
ru

ar
y 

20
20

8

1

2

3

LOGO

A. Hospital



20

1. Title (“Find a Lab” should be written in All 
Caps with a maximum character count of 25 
characters


2. Subheading should be written in sentence 
case with a maximum character count of 60 
characters


3. Search bar should included descriptive text to 
guide the user what type of terms to enter, 
with a maximum character count of 40 
characters


4. Search CTA: “Search,” “Search Now,” or 
“Search Labs.*” Maximum character count of 
15 characters. (*Preferred)


5. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution

2. / HOMEPAGE: FIND A LAB
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1. Title should be written in sentence case with a 
maximum character count of 50 characters


2. subheading should be written in sentence 
case with a maximum character count of 100 
characters


3. CTA should be written in all caps, with a 
maximum character count of 15 characters. 
Preferred “Read More About A. Hospital”/
“Learn More About A. Hospital”


4. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution

3. / HOMEPAGE: A. HOSPITAL VALUE PROPOSITION
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1. Title (“Find a Lab” should be written in Title 
Case with a maximum character count of 50 
characters


2. Subheading should be written in sentence 
case with a maximum character count of 100 
characters


3. CTA should be written in all caps, with a 
maximum character count of 15 characters. 
Preferred “Career Openings,” “Browse 
Openings, “View Opportunities”


4. Illustrative image featuring people. See visual 
style guide or designs for further guidance on 
style and resolution

4. / HOMEPAGE: CAREERS & TRAINING
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1. Title should be written in Title Case with a 
maximum character count of 30 characters


2. Subheading should be written in sentence 
case with a maximum character count of 200 
characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. Carousel controller. Each slide of carousel 
should repeat above elements, although the 
content may be different for each.

4. / HOMEPAGE: FACILITIES
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/HOMEPAGE: MVP
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/ LAB LANDING PAGE: MVP

AUDIENCES

WHAT IT IS

The lab landing page should give a view into all the labs at A. Hospital Research Hospital. The main 
function of this page is to allow user to get a high-level view of all the labs and filter based on pre-
established criteria to easily find the lab they seek.

FEATURES

• See complete set of potential features in the 

user journeys


• Provide a mechanism to search for key terms to 

find the appropriate labs


• Provide a filterable list of labs to browse


• About, Careers, Training, Facilities 2nd to None

DEPENDENCIES
• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Foundational Taxonomy for Tagging


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

PIs, Senior Researchers. 

Junior Researchers

Lab Search

Filter and Sort Results  

Show a Featured Lab

Faceted Lab Search

25

Note: The Feature Backlog provides a full list of potential future considerations 
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https://vml.invisionapp.com/share/C2AS23M8AQJ#/screens/222586731
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1. Hero


2. Lab Search


3. Search Filters


4. Lab Search Listing


5. Featured Lab


6. Ability to Share


/ STORY PRIORITY GUIDE

1

2

3

4

5

6
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Note: no flexibility around component placement is 


recommended for this page

LOGO



1. / LAB LANDING PAGE: HERO / LAB SEARCH GUIDELINES
27

1. Make sure the H1 title is clear and indexable


- Ensure the title clearly indicates the 
function of the component, 
recommended maximum character count 
of 60


- The title should be written in title case


2. The subhead or body copy should be written 
in sentence case with a maximum character 
count of 50 characters


3. Within the search bar itself, clearly indicate 
that it should be filled in with search criteria.


4. Anchor link to the Lab listing content. 
Maximum character count of 20 characters


5. Include a compelling picture or image as a 
background for the hero/search component
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1. Ensure the title clearly indicates the function 
of the component, recommended maximum 
character count of 20. The title should be 
written in all caps


2. The search filters map to the taxonomy (tags) 
associated with labs and the date last updated


3. The lab search listing will be autogenerated 
from the system based on the criteria 
selected.


4. The ability to include a featured lab will be 
available as an indicator within AEM, and will 
also be autogenerated


5. Sharing will be auto-enabled for all labs 

2. / LAB LANDING PAGE: FILTERS - LAB LIST
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/LAB LANDING PAGE: MVP
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/ LAB LANDING PAGE: MVP

AUDIENCES

WHAT IT IS

The lab landing page should give a view into all the labs at A. Hospital Research Hospital. The main 
function of this page is to allow user to get a high-level view of all the labs and filter based on pre-
established criteria to easily find the lab they seek.

FEATURES

• See complete set of potential features in the 

user journeys


• Provide a mechanism to search for key terms to 

find the appropriate labs


• Provide a filterable list of labs to browse


• Provide ability to feature a lab

DEPENDENCIES
• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Foundational Taxonomy for Tagging


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

PIs, Senior Researchers. 

Junior Researchers

Lab Search

Filter and Sort Results  

Show a Featured Lab

Faceted Lab Search
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Note: The Feature Backlog provides a full list of potential future considerations 

  U
X 

D
ep

ar
tm

en
t  

 / 
  C

on
te

nt
   

/  
 F

eb
ru

ar
y 

20
20



31

1. Hero


2. Lab Search


3. Search Filters


4. Lab Search Listing


5. Featured Lab


6. Ability to Share


/ STORY PRIORITY GUIDE
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5

6
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Note: no flexibility around component placement is 


recommended for this page

LOGO



1. / LAB LANDING PAGE: HERO / LAB SEARCH GUIDELINES
32

1. Make sure the H1 title is clear and indexable


- Ensure the title clearly indicates the 
function of the component, 
recommended maximum character count 
of 60


- The title should be written in title case


2. The subhead or body copy should be written 
in sentence case with a maximum character 
count of 50 characters


3. Within the search bar itself, clearly indicate 
that it should be filled in with search criteria.


4. Anchor link to the Lab listing content. 
Maximum character count of 20 characters


5. Include a compelling picture or image as a 
background for the hero/search component
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1. Ensure the title clearly indicates the function 
of the component, recommended maximum 
character count of 20. The title should be 
written in all caps


2. The search filters map to the taxonomy (tags) 
associated with labs and the date last updated


3. The lab search listing will be autogenerated 
from the system based on the criteria 
selected.


4. The ability to include a featured lab will be 
available as an indicator within AEM, and will 
also be autogenerated


5. Sharing will be auto-enabled for all labs 

2. / LAB LANDING PAGE: FILTERS - LAB LIST
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/LAB DETAIL PAGE: MVP
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/ LAB DETAIL PAGE: MVP

AUDIENCES

WHAT IT IS

The lab detail page should clearly convey the purpose of the lab and the main researchers working in it, 
from the PI down to Junior researchers. This page plays many purposes. It should only clear describe the 
research being done there, but it should also work as a recruiting tool to find potential research resources 
and give them the mechanism to contact the lab or link to the careers site.

FEATURES
• See complete set of potential features in the user 

journeys


• Provide the name of the lab and a concise 

description


• Introduce the lab and it purpose


• Summarize the type of research being performed


• Link to publications by the researchers in the lab 

(third party) to be manually entered


• Provide a more detailed description of the research


• Introduce the research using photos


• Provide a link to apply for a position


• Allow potential recruits to contact the lab

DEPENDENCIES
• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Foundational Taxonomy for Tagging


• Manual Publication Entry


• Maps Integration


• Link to Careers


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

Lab Details

People

Publications

People

Link to PI Bio

Resources

Latest Lab Stories

Lab Videos

All Researcher Bios

Conference Calendar

Research News

35Note: The Feature Backlog provides a full list of potential future considerations 

Contact

PIs, Senior Researchers. 

Junior Researchers
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CURRENT LAB CONTENT TYPES AUDIT
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1. Hero


2. About the Lab: Guidance


3. Research Summary: Guidance


4. Publications


5. People


6. Career Link and Framing


7. Contact Us


8. Map

/ STORY PRIORITY GUIDE
1

2

3

37
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Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 6 


may be available

LOGO
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/ STORY PRIORITY GUIDE
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1. Hero


2. About the Lab: Guidance


3. Research Summary: Guidance


4. Publications


5. People


6. Career Link and Framing


7. Contact Us


8. Map
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Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 6 


may be available
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/ STORY PRIORITY GUIDE
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2. About the Lab: Guidance


3. Research Summary: Guidance


4. Publications


5. People


6. Career Link and Framing


7. Contact Us


8. Map
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Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 6 


may be available
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1. Make sure the H1 title is clear and indexable. 
The title fully reflects the name of the lab with 
a recommended maximum character count of 
60, written in title case


2. The subhead for the biological question  that 
the lab is focusing on should clearly and 
precisely state the lab’s focus using sentence 
case. It should strive to to be less than 20 
words, additional detail can be provided 
further down the page


3. If possible, include a compelling picture or 
image, such as molecular imagery and the like

1. / LAB DETAIL PAGE: HERO GUIDELINES

  U
X 

D
ep

ar
tm

en
t  

 / 
  C

on
te

nt
   

/  
 F

eb
ru

ar
y 

20
20

1

2

3

LOGO



41

1. The title should be written in title case, with a 
maximum character count of 50 characters 


2. The body copy should be written explicitly for 
digital (see general guidelines below). The length 
of the body copy should not exceed 150 words 
 
At a minimum, the body copy should provide 
some context as to why the lab’s work is 
important and an overview of the lab’s focus (in 
more detail than the description of the hero)


- The example provided to the right is a good 
example of an overview for a lab page


- Additional examples are the Fischer Lab 
page, the first two paragraphs of the Nichols 
Lab page, and the Yu Lab page


3. If possible, include a compelling picture of 
people working in the lab or lab itself


4. Optional link to Bio of PI (Text Link of name)


2. / LAB DETAIL PAGE: LAB INFORMATION GUIDELINES
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1. The title should be written in title case, with a 
maximum of 50 characters


2. The body copy should be written explicitly for 
digital (see general guidelines below)


- For the main lab page, the research 
summary should strive to be limited to 500 
words to make it more consumable for the 
audience


- This area should speak to what the lab is 
doing at a more granular level than the 
overview 


- In general, you should approach the 
research summary by breaking it into it’s 
constituent parts or steps with subheads 
to ensure scannability and censurability 


3. If possible, include a compelling pictures of 
people working in the lab


3. / LAB DETAIL PAGE: RESEARCH SUMMARY
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1. Publications are manually entered to link to 
where they live on another site. 


2. In this case, use the full title to ensure 
relevance. Do not abbreviate. Understandably, 
a lab will want to highlight all the publications 
from its members, but keep in mind the 
amount of upkeep required beyond 10 – 15 
publications, since these will be manually 
maintained for MVP


3. Also, list the authors as they are presented on 
the original presentation


4. CTA to link to the source of the publication

4. / LAB DETAIL PAGE: PUBLICATIONS
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1. The title should be written in title case with a 
maximum character of 50 characters


2. The subhead should clearly and precisely 
state the purpose of the component using 
sentence case with a maximum of 25 words


3. For each person card, include a 3) headshot 4) 
name and title, and 5) a link to their bio, if 
applicable: View Full Bio


4. Carousel control to allow user to scroll to see 
additional team members

5. / LAB DETAIL PAGE: PEOPLE
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Left Column

1. Headline should be written it title case with a 

maximum of 25 characters


2. The body copy should be written explicitly for 
digital (see general guidelines below). It 
should be written in sentence case with a 
maximum of 25 words 


Right Column

3. Headline should be written it title case with a 

maximum of 25 characters


4. The body copy should be written explicitly for 
digital (see general guidelines below). It 
should be written in sentence case with a 
maximum of 15 words 


5. CTA: Apply now to link user to Careers page

6. / LAB DETAIL PAGE: POSITIONS
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1. Title should be written in Title Case with a 
maximum character count of 15 characters


2. Add any appropriate links to social feeds after 
the Title


3. The subtitle should be in sentence case with a 
maximum character count of 50 characters


4. The body copy should be in sentence case 
with a maximum of 25 words


5. The contact details should provide guidance 
text for each field, with a maximum character 
count of 20 characters


6. CTA should allow the user to submit the form. 
Maximum character count of 10 characters


7. Actual physical mailing address of the lab 
along with the name and title of the PI


7. / LAB DETAIL PAGE: CONTACT
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1. Maps are integrated. No author action 
required

8. / LAB DETAIL PAGE: MAP
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/ WHY A. HOSPITAL?

AUDIENCES

WHAT IT IS

The A. Hospital Children’s Research Hospital homepage will act as the welcome to the Research digital 
experience. It should prove a clear overview of the Research Hospital and its mission, while allowing users 
quick links and avenues to important content throughout the experience.

FEATURES
• Unique Value Proposition of A. Hospital


• The A. Hospital Mission


• Collaboration at A. Hospital


• Funding at A. Hospital


• Life in Memphis: Cost of Living, Schools, Culture, 

Arts, etc.

DEPENDENCIES
• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Foundational Taxonomy for Tagging


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

About A. Hospital.

A. Hospital Mission

A. Hospital Stories

Memphis Stories

Subpages per Topic

A. Hospital Videos

Deeper Memphis Content

Translational Science

Supporting Families

49Note: The Feature Backlog provides a full list of potential future considerations 

General Public, PIs, Senior Researchers. 

Junior Researchers
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/ STORY PRIORITY GUIDE
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1. Hero


2. Our Mission


3. Facilities Component


4. Collaboration Component


5. Funding Component


6. Life in Memphis Component
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Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 5 


may be available
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/ STORY PRIORITY GUIDE
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Note: subject to governance and approvals, some flexibility 


around component placement between items 3 and 5 


may be available
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1. Title should be written in Title Case with a 
maximum character count of 50 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 100 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


1. / WHY A. HOSPITAL: HERO
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1. Title should be written in Title Case with a 
maximum character count of 25 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 500 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. CTA is optional (future state): Learn More 
about Our Mission: Maximum character count 
30 characters. Should be written in all caps

2. / WHY A. HOSPITAL: MISSION
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1. Title should be written in Title Case with a 
maximum character count of 25 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 500 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. CTA is optional (future state): Learn More 
about Our Mission: Maximum character count 
30 characters. Should be written in all caps


3. / WHY A. HOSPITAL: FACILITIES
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1. Title should be written in Title Case with a 
maximum character count of 25 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 500 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. CTA is optional (future state): Learn More 
about Our Mission: Maximum character count 
30 characters. Should be written in all caps


4. / WHY A. HOSPITAL: COLLABORATION
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1. Title should be written in Title Case with a 
maximum character count of 25 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 500 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. CTA is optional (future state): Learn More 
about Our Mission: Maximum character count 
30 characters. Should be written in all caps


5. / WHY A. HOSPITAL: SHARED RESOURCES
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1. Title should be written in Title Case with a 
maximum character count of 25 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 500 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. CTA is optional (future state): Learn More 
about Our Mission: Maximum character count 
30 characters. Should be written in all caps


6. / WHY A. HOSPITAL: FUNDING
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1. Title should be written in Title Case with a 
maximum character count of 50 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 250 characters


3. Detail cards: Each card should illustrate a 
particular story related to living in Memphis. 
Each card has the following elements:


A. Card Title(s) should be written in title case with 
a maximum character count of 20 characters


B. Illustrative image for each topic. See visual 
style guide or designs for further guidance on 
style and resolution


C. Body text for each topic. Should be written in 
sentence case with a maximum character count 
of 250 characters


D. Arrow action. Clicking this reveals body copy


E. Text CTA is optional (future state) for each card: 
Learn More. Should be written in all caps

7. / WHY A. HOSPITAL: FUNDING
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/ CAREERS

AUDIENCES

WHAT IT IS

The A. Hospital Children’s Research Hospital homepage will act as the welcome to the Research digital 
experience. It should prove a clear overview of the Research Hospital and its mission, while allowing users 
quick links and avenues to important content throughout the experience.

FEATURES
• Careers Overview (Hero)


• The A. Hospital Mission for Research


• Life at A. Hospital as a Researcher


• Career Opportunities per Area of Research


• Ability to Filter based on Area of Research 


• Ability to Apply for a Position


• Ability to Sign Up for Career Alert

DEPENDENCIES
• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Foundational Taxonomy for Tagging


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

About Careers at A. Hospital

A. Hospital Research Mission

Life at A. Hospital

Career Opportunities

Career Alert Sign Up

Latest Lab Stories

Subpages for Stories

Tight Integration with Jobs

Mentorship Opportunities

Career Development

60Note: The Feature Backlog provides a full list of potential future considerations 

PIs, Senior Researchers. 

Junior Researchers
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/ STORY PRIORITY GUIDE

1

2

3

61

  U
X 

D
ep

ar
tm

en
t  

 / 
  C

on
te

nt
   

/  
 F

eb
ru

ar
y 

20
20

1. Hero


2. Our Mission


3. Working at A. Hospital


4. Opportunities


5. Alerts
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Note: no flexibility around component placement is 


recommended for this page

LOGO
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1. Hero


2. Our Mission


3. Working at A. Hospital


4. Opportunities


5. Alerts


/ STORY PRIORITY GUIDE

4
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1. / CAREERS: HERO
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1. Title should be written in Title Case with a 
maximum character count of 50 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 100 characters. Actual numbers of 
openings (bold 30/392 in example) will be 
extracted from jobs system


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. Anchor link to Careers component. Should be 

written in all caps with a maximum character 

count of 30 characters

4
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2. / CAREERS: MISSION
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1. Title should be written in Title Case with a 
maximum character count of 25 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 500 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution


4. CTA is optional (future state): Learn More 
about Our Mission: Maximum character count 
30 characters. Should be written in all caps

4
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3. / CAREERS: WORKING AT A. HOSPITAL
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1. Title should be written in Title Case with a 
maximum character count of 50 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 250 characters


3. Detail cards (limit 6?): Each card should 
illustrate a particular story related to working 
at A. Hospital containing the following 
elements:


A. Illustrative image for each topic. See visual 
style guide or designs for further guidance on 
style and resolution


B. Card Subtitle should be written in title case 
with a maximum character count of 20 
characters


C. Body text for each card. Should be written in 
sentence case with a maximum character count 
of 100 characters


D. Each card can act as CTA for optional further 
detail (future state) for each card. S

A

B
C

Here
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4. / CAREERS: OPPORTUNITIES
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1. Title should be written in Title Case with a 
maximum character count of 50 characters


2. Filters (filter labels TBD based on taxonomy) 
give the user the ability to narrow their view


3. Job area lists and numbers. These are drawn 
from the jobs system.


4. Job posts. These are drawn from the jobs 
system, but should surface the following 
details.


A. Position title


B. Position description


C. Job ID#


5. CTA to view all openings. Should be written in all 
caps with a maximum character count of 40 
characters

A

B

C

4

5



67
5. / CAREERS: JOB ALERTS
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1. Title should be written in Title Case with a 
maximum character count of 50 characters


2. Optional subheading should be written in 
sentence case with a maximum character 
count of 100 characters


3. User entry fields/dropdown should provide 
descriptive text to guide the user what type of 
terms to enter, with a maximum character 
count of 40 characters


4. Check-boxes should allow the user to further 
narrow their alert criteria. Maximum character 
count for labels should be 15 characters


5. CTA to subscribe. Should be written in all caps 
with a maximum character count of 25 
characters (Subscribe to Alerts)
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/ CAREERS

AUDIENCES

WHAT IT IS

The A. Hospital Children’s Research Hospital homepage will act as the welcome to the Research digital 
experience. It should prove a clear overview of the Research Hospital and its mission, while allowing users 
quick links and avenues to important content throughout the experience.

FEATURES
• Ability to Contact A. Hospital Research


• Ability to Post a Particular Query or Comment


•

DEPENDENCIES
• Component Library (exists)


• Appropriate Imagery


• Content Guidelines (in this document)


• Ability to author or edit content in AEM


• Determination of recipient of request 


CHANNELS

MVP CONSIDERATIONS

FUTURE CONSIDERATIONS

Contact Form

User Detail Entry

Comments Entry 

Ability to Choose Dept.

Ability to Choose Recipient

Comment Tagging by Topic

69Note: The Feature Backlog provides a full list of potential future considerations 

General Public, PIs, Senior Researchers. 

Junior Researchers
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/ STORY FLOW
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1. Hero


2. Contact Form
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Note: no flexibility around component placement is 


recommended for this page

Contact A. Hospital

Use the form below to pose any questions about A. Hospital Children’s Research Hospital

LOGO



Contact A. Hospital

Use the form below to pose any questions about A. Hospital Children’s Research Hospital
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1. Title should be written in Title Case with a 
maximum character count of 15 characters


2. The subtitle should be in sentence case with a 
maximum character count of 50 characters


3. Illustrative image. See visual style guide or 
designs for further guidance on style and 
resolution

1. / CONTACT US: HERO
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1. Title should be written in Title Case with a 
maximum character count of 15 characters


2. Add any appropriate links to social feeds after 
the Title


3. The subtitle should be in sentence case with a 
maximum character count of 50 characters


4. The body copy should be in sentence case 
with a maximum of 25 words


5. The contact details should provide guidance 
text for each field, with a maximum character 
count of 20 characters


6. CTA should allow the user to submit the form. 
Maximum character count of 10 characters


7. Actual physical mailing address A. Hospital 
Children’s Research Hospital

2. / CONTACT US: CONTACT FORM
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In general, global header navigational items 
should be limited to a maximum of 7 items 
to choose from, though fewer is ideal


1. Header Navigation: Each choice 
represents a main area of the site 
containing additional content


A. A. Hospital Logo: Takes user back to patient 

experience (stjude.org)


B. Home (nomenclature TBD): Returns user to 

the research hompage


C. Labs: Takes user to Lab Landing page


D. Careers: Leads user to Careers Landing 

page


E. Contact Us: Leads User to Contact form and 

details


2. Utility Navigation: Links to patient care and 

allows user to search the site

HEADER NAVIGATION

1
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Note: no flexibility around component placement is 


recommended for this component

http://stjude.org
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In general, footer navigational items should 
be link not only to areas of the site that are 
highlighted in the global header, but also 
content that needs to be presented for 
users (legal, etc.)


1. Footer Navigation

A. Site selector: Allows user to toggle between 

research and patient experiences


B. Why A. Hospital?: Allows user to access 

Why A. Hospital content from footer


C. Contact Us: Provides address


D. Email Sign Up: Allows user to subscribe to 

emails from A. Hospital Research 

CTA=“Subscribe” or “Subscribe Now.” Max 

character count should be 15 characters in 

all caps


E. Legal links: Privacy Policy, Terms of Use, etc.

FOOTER NAVIGATION

3

75
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1. Imagery: Resolution and Styling should be 
determined in collaboration and design


2. Adhere to the A. Hospital Voice & Tone


3. Enter the appropriate page-level metadata (i.e., 
page title [<100 cc], meta description [<200 cc], 
keywords [<200 cc], and H1 [<50] cc).


4. Be concise where possible. Long sentences make 
consumption of copy more difficult for out audiences


5. Use the inverted pyramid when writing. Start with a 
high level of detail and add additional details further 
down the page or link to additional details on a 
subpage


6. Use clear language. Clear language is simple 
language. Break large text up into smaller 
paragraphs to make the copy more consumable


7. Write energetically. Use the active voice where 
possible.


8. Wire scannable content. Use bulleted or numbered 
lists where to make copy more scannable and 
consumable


9. Be personal. Use pronouns where possible rather 
than repeating the lab or institution name again and 
again to make the content more relevant


10. Strive for a Standard or Fairly Difficult Flesch Kincaid 
Reading Ease score (currently the pages range from 
Very Easy to Very Difficult). The audience is a 
technical and knowledgeably audience, but those 
reading scores will make the copy more easily 
consumed. 


11. Provide clear calls to action so that the user will 
know where a particular CTA link leads

/ GENERAL GUIDELINES
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